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OUR VISION

To be a leading,
integrated and
diversified global

food and agribusiness
providing quality and
value-added products
to customers worldwide.

MISSION

Create value for our
stakeholders by
delivering quality
products and services
through continuous
improvement, innovation
and sustainable
business practices.

Our Long Established Brands
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Motivation
We are one great Mewah team that make things possible. We embrace
challenges, we never give up.

Engagement
We believe in being constantly engaged with the company and with
each other. There's no you or [, there's only “WE".

Wisdom
To be discerning when making decision, after careful analysis and
in-depth study.

Aspiration

We create a dynamic environment to inspire, motivate our people,
our customers and community at large to continuously change for
the better in order to scale new heights.

Honor
We believe in Mewah honor, helmed with honesty. We hold ourselves
accountable to the highest ethical and professional standards.



We have come a long way from our humble
beginnings in 1950s, when we established
our first packing factory in Pandan Loop,
Singapore, with a small but dedicated team
of employees.

Over the decades, we have transformed from
a local packing operation into a global food
and agribusiness listed on the Mainboard

of the Singapore Stock Exchange Securities
Trading Limited in 2010. Our products now
reach customers in over 100 countries,
supported by a well-established global sales
and distribution network, and its wide range
of brands including our flagship brands OKI
and MOI brands.

Today, Mewah stands as one of the
prominent edible oils and fats businesses
with total refining capacity in excess of
4.5 million MT annually. Our diverse

countries ,
India, Ivory Coast,
Mozambique, Nigeria,
Turkey, Uganda, United
Arab Emirates, and United
States of America.
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volume of
million MT ? Malaysia
+ 4 edible oil refineries and - 2 edible oil refineries
manufacturing plants + 3 milling plants
+ 2 packing plants + 1 plantation*
MANUFACTURING * 1 biodiesel plant + 1 manufacturing & packaging plant
OPERATIONS + 1 dairy manufacturing plant
. . [ ] .
Malaysia, Slngapore, Singapore * Plantation in Indonesia is insignificant
Indonesia - 1 packing plant to the Group

operations span Malaysia, Singapore,
and Indonesia, where we operate edible
oil refineries, food manufacturing plants
for bakery and confectionery products,
biodiesel plant and dairy factory.

In addition to our core edible oils & fats
business, we market and distribute a wide
range of Fast-Moving Consumer Goods
products such as rice, cashew, dairy
related products, cocoa, food premixes
and soap. At Mewah, we are dedicated to
enhancing the everyday lives of families
around the world providing essential
ingredients that contribute to better-
tasting and healthier meals.

? SALES AND
MARKETING OFFICES
Malaysia, Singapore,
Indonesia, Australia,
Cameroon, China, Ghana,

Sales to over

100
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