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Our commitment to excellence, underscored
by a strong foundation, enables us to surpass
the expectations of our customers + each and
every time.
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Corporate Profile

Mewah Group is an integrated agri-business focused The integration across the value chain allows us to enjoy
edible oils and fats. One of the largest palmroi¢cgssors in signilcant operating e#ciencies through lower manufacturing
the world by capacity, Mewah Group produces a wagge and logistics costs, better quality control over our products and
of relned and fractionated vegetable oils and fatscipally increased access to market information. Our business model
from palm oil, as well as from lauric oils, suglalas kernel oil allows us to better manage cyclicality in our industry and
and coconut oil, and from soft oils, such as saybédacanola "uctuations in the price of Crude Palm Oil ($CPO$) and other
oil, sun"ower seed oil and corn oil. Featuringrdegrated commodities as we are less susceptible to changes in the price
operations throughout the edible oils and fats gatdhain, of commodities and are able to respond quickly to changes
from the sourcing and processing of raw matertalgthe in demand, supply and pricing for our products through our
packing, merchandising, shipping and distributidntlee  ability to produce a wide variety of value-added products.
products, Mewah Group's products are sold to custenm
more than 100 countries + both under our own braadd
the brand names of our customers.

The Group has been in operation since the 195t 8ien, r IMBOUBUJPO
we have established packing operations importinB R&m r .JMMJOH

oil and RBD palm olein from relneries in Johoraydd,
repacking them in the facilities in Singapore aistrithuting
them Irst in Singapore and later, globally. In 198& Group
commenced relning crude palm oil in our !rst relnein

v

Selangor, Malaysia with a production capacity @D a day [~ N\
or approximately 140,000 MT annually. Midstream
Today, the Mewah Group has grown to be one ofdtgebt r 3FAOJOH QBMN RJM

edible oils and fats businesses in Asia with ardutotal
re!lning capacity of 8,000 MT a day or 2.8 millidrakhually. £ 4QERIBMUZGBU T
The Group currently has three re!neries and praocggdants r "QQMJIJDBUJPOT EFWFMPQNFO!L
located in Semenyih, Pasir Gudang and Westportydila
two packing plants in Malaysia and one packing tpian :
Singapore. v

Our Business
Our operations are integrated throughout the vathain of r $SPOTVNFS QBDLT
edible O.I|S and fa.lts, from sourcing of raw ma@r@!n!ng, \ 4#SBOEJOH
processing, packing, branding, to marketing anttidiging
to end customers. r 1SIWBUF -BCFM
r 4BMF NBSLFUJOH

Our midstream operations include producing of aeniange r %JTUSJCVUJIPO

of relned and fractionated vegetable oils and fatsicipally
from palm oil as well as from lauric and soft@iis.midstream
operations are supported by strategically locatede scale
integrated manufacturing processing facilities e€lés the
source of raw materials. Our downstream operaiinciade
packing of oils and fats under our own establidbreehds or

under private label. Our products are currentlg solover -4 ............ o
100 countries.
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Corporate Profile

Business Segments

Building Capabilities

wholesalers and retailers in the food, animal faed

The Group's business consists of two business sggmeoleochemicals industries.

namely the Bulk segment and Consumer Pack segment.

Bulk Segment

Our bulk segment produces and sells vegetable-baséue
oil and fat products in bulk. These products aheettand
fractionated from palm oil, lauric oils, and sdét dhe main
bulk edible oils and fats we produce are RBD pd|lniRBD
palm olein and RBD palm stearin. RBD palm oimiaja

Consumer Pack Segment

Our consumer pack products division produces anth se
vegetable-based edible oil and fat products in fbien of
consumer packs to end customers under our own house
brands and under the brands of third parties. V8e akll
specialty oils and fats in consumer pack form uoderown
house brands.

component used in the manufacture of margarines and

shortenings and is also used for frying. RBD plin i
mainly used as cooking oil and in industrial appbas for
processed foods such as fries and chips. RBD s
used mainly to manufacture margarine, shorteningaps
and detergents.

We also produce specialty fats and oils in butk.fdhese
specialty fats and oils products are used for cdudéer
and dairy products. We sell our specialty fats alsdin
bulk form primarily to distributors and factoriegoived in
the production of confectionery, bakery productsl aher
food items.

We source the raw materials for our bulk edib&anil fats
division, primarily palm oil as well as lauricawits soft oils,
mainly from suppliers in Malaysia where our maruifag

operations are located, or from Indonesia and SAutbrica.
Our bulk edible oil products are sold to re!nemgcpssers,

Sourcing
of raw
materials

Relning
and
processing

Relned
products

Our specialty fats and confectionary oils sol@msumer pack
form are sold under our own brand names, sucha'said "OKki,
primarily to distributors and factories involvethia production
of confectionery, bakery products and other foenhé.

The raw materials for our consumer pack products ar
primarily palm, lauric and soft oils that are smlia bulk,
together with the raw materials for the rest of business
divisions from suppliers located in Malaysia. @oswmer
pack products are produced at our Westport and Basiang
re!neries in Malaysia and at our packing planiéataysia and
Singapore. We manufacture some of our own packaging
our consumer pack products at our packing plantdataysia
and purchase the remainder of our needs from thadies.
Our consumer pack products are marketed and sotligh
our sales o#ces located in Singapore, Malaysia, afastr
China, India, Europe, Russia and Africa to more 1{B@n
countries around the world.

Sales,
marketing
and
distribution

Customers
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Manufacturing Operations
With current relning capacity of 2.8 million MT @enum, we
are the second largest palm oil processor in Malaysl sixth

fractionation and hydrogenation, neutralising, wiiging
and texturising, which allows us to produce a Wari
products, and to custom make products for our comercs.

largest in the world, by installed capacifyhe average size With over 90% of capacity utilisation, our ref@seaire one of
of our relnery plants is the largest in Maldydihe large size the most efficiently run refineries in the world.

of our plants enables us to achieve economiesalésts we
are able to spread capital expenditures and !xestc@ver
a large volume of products produced and lower cost ©f
production per MT at each plant.

We currently have three refineries in Malaysia,p&eing
plants in Malaysia and one packing plant in Singapour
refineries in Westport and Pasir Gudang are situadar
ports that are located along major shipping rowted have
pumping facilities that allow us to receive CPOpBap
from and to deliver our bulk products to sea-cglitessels
directly. Our plant at Semenyih is strategicalbatéa

inland near many of our local customers. All ofingdes
and packing plants are strategically located toeheasy
access to raw materials, our customers or distoibwnd

transportation facilities and reduces the time tarket
of our products which lowers our costs. Apart fribra

refining of CPO and CPKO, our facilities in Makagsialso
able to carry out a wide variety of other functiosisch as
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All our relneries and processing facilities are d&@ed to
provide assurance to our customers that our quaktyagement
systems meet specilc standards. We have also e€cearious
other accreditations and certilcations, such aslHaid HACCP
certilcations, which allow our products to be saida wider
variety of markets to a broader range of customers.

We have recently started investing in a new re!naeaigking
plant and related logistics facilities in East,Jadonesia.
The relnery is expected to have installed capaxfiy30,000
MT per annum, increasing our total capacity to &#lgon
by end of Inancial year 2013. The investment wilihéu
consolidate our position as an integrated palm oil business by
not only adding more relning capacity but also daifying
our manufacturing base to Indonesia which has taesr
Malaysia as the largest producer of palm oillllals® increase
our access to CPO, increase operational and ésglstibility
and provide marketing synergies.
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Building Capabilities
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Merchandising and Global Distribution
Capabilities

We sell and distribute our bulk and consumer paokycts
to more than 100 countries in the Asia Pacilc, Itdian
sub-continent, Middle East, Africa and Europe tjivoa
well-established global sales and distribution roekw We
distribute our products through our own distributinetwork
of sales and marketing o#ces in Singapore, Malassaralia,
China, India, Europe, Russia and Africa. In addié@mploy
a multi-cultural marketing team which gives us @getitive
advantage in accessing and understanding the respec
local markets. Besides that, the strength of oucma@dising
and distribution also lies in the high and consistguality
of our products. We are able to specially develoglyrts
to meet our customers' specilcations and to astistm in
the design, packaging and branding of products uritheir
respective brands. This has allowed us to deveiomgs
relationships with our key customers around theldyanany
of whom are well-known large food companies, byjaliag
them with timely and reliable supplies of theirbéglioil and
fat needs.

Consumer Brands

We have a wide range of consumer pack products etek
under our house brands, such as "Oki, "Mong, "Wlisipi',
"Deli’, “Turkey', "Cabbage®, "Mewah' and “Fianglaf which
we believe are established and well-recognised mame
We believe our “Oki' and "Moi' brands of editdeacdl some
of the leading brands of edible oils in Africa. €@ursumer
pack products are available in countries in the Rati!c, the
Indian sub-continent, Middle East, Africa and Europ

Through more than 50 years of experience in estabd
and promoting our brands, we believe we have degwedo
and obtained in-depth knowledge of the types of quots,
packaging, pricing and display that will appeatdosumers
in the markets we target. As such, we believe wenail
positioned to take advantage of potential growthrkets for
our consumer pack products.



Big Investments
Big Possibilities



Our competitive strategic positioning in the
value chain of the industry o&er boundless
opportunities for growth.



